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Abstract
Introduction. In recent years, the growing number of marathon runners in the world has raised questions about the factors
which motivate them. The main purpose of this study was to investigate the motivations of runners and to examine how sex,
age, level of experience, and number of kilometers run per week affect motivation. Material and methods. Motivation was
assessed in 240 subjects using a questionnaire (the Polish adaptation of the Motivations of Marathoners Scales), which was
completed during the three biggest marathons held in Poland in 2016. Results. The results revealed that in general people
taking part in marathon races were primarily motivated by health and well-being, women had greater endorsement of health
and psychological motives, and younger runners were motivated by competition, personal goal achievement, and self-esteem.
The importance of the last two motives decreased with experience. Personal goal achievement and life meaning were predictors
of training volume. Surprisingly, weight concern was a predictor of lower weekly training mileage. Conclusions. The present
findings indicated that particular motives differed between females and males and between younger and older participants. The
research results are going to help to develop effective techniques to enhance exercise motivation, depending on age, sex, and
training characteristics.
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Introduction
The popularity of marathon races has been rapidly increasing in recent years. Long-distance running has been transformed
from a sport for elite endurance athletes into a recreational activity. According to the “Run Repeat” report, the worldwide
growth in the popularity of marathon running between 2009
and 2014 was the greatest in the Russian Federation (300%),
China (259%), and the Philippines (211%), and in eighteen
countries (including Poland), it amounted to more than 50%
[1]. These few statistics are a good illustration of the thesis that
long distance running, including marathon races, is becoming
increasingly popular. Without doubt, running is an inexpensive, easily accessible form of physical activity, which does not
require any sophisticated equipment, but at the same time, running distances as long as 42.2 km is highly exhausting, painful,
and sometimes even dangerous to health or life, especially when
we consider the incidence of sudden cardiac deaths during some
events [2, 3]. This raises the question what makes this cumbersome activity so appealing to people who are not professional
athletes.
Initially, motives for running marathons were studied with
the use of open-ended response format questionnaires [4, 5, 6]
or interviews [7], which indeed did not restrict the participants’
narrations, but at the same time, these data collection methods have not made it possible to explore some of their possible
motives, especially those that are unconscious or are difficult to
retrieve from memory, or to compare results between studies.
For these reasons, a more psychometrically sound measure, the

Motivations of Marathoners Scales, was developed by Masters,
Ogles, and Jolton [8]. The measure assesses the relative importance of nine groups of motives (general health orientation,
weight concern, affiliation, competition, recognition, personal
goal achievement, self-esteem, psychological coping, and life
meaning) that are grouped into four broader categories: social,
psychological, achievement, and physical health motives. Initial studies that used this measure demonstrated that social and
competitive motives prevailed among more experienced marathoners, whereas personal achievement and health were more
important for less experienced runners [9] and that obligatory
runners were more likely to be driven by achievement and recognition, while recreational runners attached higher value to general health orientation [10]. The motives for running marathons
also seem to be different for male and female runners, with the
former ascribing greater importance to recognition/approval,
competition, and goal achievement [11, 12]. In subsequent studies, other factors, like age [13], training status [8, 10, 14, 15, 16],
different distances (full marathons, ultramarathons, adventure
races) [17], and even the fact of finishing the marathon or dropping out of the training before the competition [18], were taken
into account. Representatives of other disciplines, such as swimming [19] or cycling [20], were also studied.
The aim of this study is the further exploration of the motives of marathon runners with regard to their demographic and
training status (gender, age, training experience, and weekly
training mileage).
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