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IMPACT OF THE ORGANISATION OF MEGA SPORTING EVENTS
ON SELECTED ELEMENTS OF THE TOURISM SECTOR
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Abstract
Introduction. In the world-wide literature, there is no unanimity in the assessment of the impact of mega sporting events on
the tourism sector. Therefore, the main purpose of this study was to quantify the impact of mega sporting events on changes in
tourist inflow and the amount of expenditure incurred by visitors. Material and methods. In this study, an ex-post analysis of
many different categories of mega sporting events was carried out in the context of their impact on selected aspects of the tourism sector in host countries. The study examined events organised in the years 1996-2014 classified into one of four categories:
the Summer Olympic Games (SOG), the Winter Olympic Games (WOG), the Football World Cup (FIFA), and the European
Football Championship (UEFA). The approach adopted made it possible to analyse the impact of sporting events on the tourism
sector over 15 years. Data on both the inflow of tourists and the expenditure generated by them were taken from a single source
– reports of the United Nations World Tourism Organization (UNWTO). Results. The results obtained are characterised by
ambiguity, although the study identified the categories of sporting events and the sporting event phase in which clearly positive
or negative effects on the tourism sector could be observed. Conclusions. The difficulty in confirming unambiguously positive,
tangible effects on the tourism sector resulting from the organisation of mega sporting events makes it problematic to justify the
commitment of large expenditure to preparing and conducting these events. It is necessary to look for other, intangible benefits
related to the organisation of these events. It also seems appropriate to continue the research undertaken in the future on the
basis of data disaggregated at the regional level.
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Introduction
One of the most common reasons for the organisation of
mega sporting events is the expected positive impact on the host
economy. Favourable effects of the organisation of mega sporting events include benefits emerging in the tourism industry
[1-4]. These include in particular the increase in the inflow of
foreign tourists to the host country both in the event year and
also in the years following the event [5]. Such positive effects in
the tourism sector resulting from the organisation of sporting
events are explained on the one hand by the increased media
exposure of a given host country, and on the other, by favourable recommendations from tourists visiting at the time of the
event itself. At the same time, it is expected that an increase
in the number of visitors will translate into the inflow of new
income to the host country’s economy [6]. This is money spent
by tourists on consumption that influences the creation of socalled “indirect effects” in connection with the organisation of
mega sporting events [7]. Money from tourists also has direct
effects (through the purchase of tickets to the event) and secondary effects [8].
Hence, the main aim of this paper is not only an assessment
of the relationship between the organisation of mega sporting
events and changes in tourist inflow in the host countries, but
also a quantification of the impact of mega sporting events on
the amount of expenditure incurred by visitors during the time
frame of the event.

It should be emphasised that the conclusions from research
carried out to date indicate that this relationship does not have
to be exclusively positive [9]. On the one hand, the scale of benefits revealed during the organisation of the event focuses on
the potential increase in tourist flow and consumption expenditure. This applies to those visitors who would never have visited a given place if not for the organisation of a mega sporting
event. Some authors, however, pay attention to the risks associated with the crowding-out effect. This term was first used by
R. Baade and V. Matheson in the context of tourist flow during
mega sporting events in relation to the Olympic Games in Sydney in 2000 [10]. In this case, the tourist crowding-out effect
led tourists who had intended to visit the host country to cancel or choose a different destination because of the fact that the
mega sporting event was being organised. Residents, in turn,
often leave the city or limit their expenses for the duration of the
event. There are many reasons for this situation, the most common ones being concerns regarding crowded roads, communication problems, lack of accommodation, and safety issues [3].
Due to the crowding-out effect, the host economy loses money
that would have been spent by residents and potential visitors.
This means that, in fact, for the host economy, the organisation
of mega sporting events can create both positive and negative
effects associated with the tourism sector. The prevalence of the
latter makes it difficult to estimate the net benefits caused by
tourist flow at the time of mega sporting events.
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