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Abstract
Introduction. This study aims to examine the structural relationships between value, satisfaction, and behavioural intentions
among adventure sports trainees through Partial Least Square Structural Equation Modelling (PLS-SEM). The constructs of
service value and satisfaction have been examined as antecedents of behavioural intentions. Material and methods. The conceptual model was tested with primary data which were collected – through multistage sampling – from 230 participants of
adventure sports training in Himachal Pradesh, India using Partial Least Square Structural Equation Modelling (PLS-SEM). Results. Functional value, emotional value, and novelty value were found to significantly influence satisfaction, as hypothesised,
while social value and value for money had an insignificant influence on the satisfaction of adventure trainees. Satisfaction
was shown to have a significant influence on the intention to revisit, the search for alternatives, and word-of-mouth referral
as behavioural intentions of adventure trainees. Conclusions. This study has confirmed the significant positive influence of
functional value, emotional value, and novelty value on adventure trainees’ satisfaction. Satisfaction has a direct positive influence on the intention to revisit and word-of-mouth referrals, while it has a negative influence on the search for alternatives.
Satisfaction has been found to have a partial mediation effect on the relationships between the five dimensions of service value
and behavioural intentions.
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Introduction
Adventure training is considered one of the important facilitators to adventure tourism, adventure sports, and outdoor
and experiential learning. It also provides a strong foundation
required for the growth of these areas by capacity building
through education and training programmes. Adventure training programmes are designed to achieve anticipated outcomes
in trainees by imparting the knowledge, skills, and attitudes required. These programmes are broadly classified on the basis
of anticipated outcomes as recreational, educational, developmental, and therapeutic [1]. Adventure education and training
programmes have witnessed growth in the past, and the number
of adventure training centres has increased in different parts of
the world to meet the growing demand for adventure education
and training. At the same time, adventure training centres have
also witnessed an increase in competition to earn more profit
and gain significant market shares. The increase in competition
has forced many of these centres to gain a better understanding
of the pre- and post-consumption behaviour of adventure trainees for better alignment of their offerings with the expectations
of adventure trainees.
The existing literature in the fields of adventure tourism,
adventure sports, and adventure education and training offers

a limited number of studies from the perspective of service marketing and management. The current study is an attempt to fill
the existing knowledge gap by exploring the aspect of service
evaluation in adventure education and training. The constructs
of perceived service value, satisfaction, and future behavioural
intentions have been explored in the area of adventure sports
training. The main objective of this study is to examine relationships between perceived service value, satisfaction, and
future behavioural intentions in adventure sports trainees and
to test a conceptual model for the evaluation of services in adventure education and training. Understanding these relationships can help the management of adventure education and
training organisations to design and deliver adventure training
programmes in such a way that the satisfaction of adventure
trainees can be enhanced to elicit positive future behaviour.
The model tested will also facilitate the prediction of adventure
training participants’ satisfaction and future behavioural intentions based upon their perception of service value.
This study was conducted on adventure sports trainees in
different adventure sports training centres in Himachal Pradesh
offering various training programmes in trekking, rock climbing, mountaineering, adventure, water sports, skiing, and
mountain biking.
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