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Abstract
Introduction. Summer camps are the most important form of organised leisure activity for children and adolescents, and their
popularity has been increasing year after year. Providing tourism services for this group of recipients constitutes a big challenge
for the organisers because they have to satisfy the expectations of not only the participants but also their parents. Hence, the
aim of the study was to obtain data making it possible to estimate the degree of convergence between the needs of summer
camp participants, their parents’ needs, and the tourism product, that is summer camp. Materials and methods. The study
involved one hundred participants of a summer camp, aged 11-17 years. A diagnostic survey carried using direct interviews and
questionnaires. The data have been processed and analysed statistically by means of Excel and Statistica v.12; a significance test
was used for comparing two proportions at the significance level α = 0.05 (with p < α indicating the presence of statistically
significant differences and p ≥ α indicating a lack of statistically significant differences). Results. The children of educated
mothers participated in summer camps significantly more often than children of mothers with vocational education (p = 0.0115)
and secondary education (p = 0.0422). When selecting the summer camp, most respondents (44.57%) paid attention to the
degree of correspondence between the programme and their interests. The camps that were the most popular were sport summer camps (41.30%). Boys chose survival summer camps more often than girls (p = 0.0360) whereas girls preferred active and
sailing summer camps (p = 0.006). The most attention in a summer camp was paid to the staff. Conclusions. When choosing
a summer camp, children and parents pay special attention to whether or not the programme is rich in attractions; however, it is
the staff that conditions positive emotions of the participants as well as their good memories. Organisers know how important
the staff are and that they are the warrant of the summer camp’s success. The results presented confirm that preparing a summer
camp offering requires much work and involvement because one must satisfy the expectations of both participants and parents,
who use different criteria of camp evaluation.
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Introduction
Summer camps for children and adolescents have a long
tradition. During the Industrial Revolution, summer camps offered recreation and respite from urban life, and educational
and consulting methods were incorporated into the summer
camp formula over time to promote the participants’ harmonious development [1]. Today, school students are increasingly
overburdened by the fast pace of modern life, and the main aim
of summer camps is to provide them with an optimal environment for safe and healthy recreation as well as physical and
mental recovery [2]. Summer camps are meant to be a pleasant
experience which encourages children to achieve goals, creates
a sense of community and friendship, improves well-being, and

contributes to the participants’ overall development [3]. Summer camps promote culture, trekking, tourism, and community
involvement, by instilling pro-social attitudes in the participants [4]. They provide opportunities for education and socialisation and foster a favourable environment for young people’s
development [5].
Juvenile clients of travel agencies are a unique group of customers because they are represented by their parents. The choice
of summer camp can be made by both the parents and the child,
but it is the parents who effect the purchase [6]. The number of
summer camp organisers is on the rise, and this form of recreation weighs heavily on the budgets of Polish families. Parents
give priority to their children’s recreational needs over their own
holiday plans [7]. The Polish population of 8- to 18-year-olds
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